
MONTANO E EL DORADO 
Phase II 

 

PROJECT DESCRIPTION 
     Located at the south-east corner of Latrobe Road and White Rock Road – the 
existing and operational Montano de El Dorado (Phase 1) has been a successful and 
iconic multi-tenant community retail gem since 2007.  Montano Phase 2 (subject of this 
project description) has been in the works for almost a decade and is discussed below. 
The developers vision of creating a “Lifestyle Center” is reflected in the current plaza’s 
existing design and upscale tenant mix. Montano De El Dorado Phase 1 currently 
consists of 5 existing retail buildings encompassing approximately 43,200 square feet of 
Gross Leasable Area on about 5 acres. Addresses are 1000, 1004, 1006, 1010, and 
1020 White Rock Road, El Dorado Hills.  Tenants include Relish Burger Bar, Montano 
Nails, Urban Wax, Runway Boutique, Fed Ex Office, Peet’s Coffee & Tea, Pottery 
World, U.S. Bank, and BI Design Center.  

Montano de El Dorado Phase 2 –  

RETAIL – OFFICE – HOSPITALITY - AMPHETHEATRE: 

Montano de El Dorado (Phase 2) is an expansion from the existing Plaza (built in 2007).  
In essence it will grow this high-end Boutique Shopping Community Retail Plaza into 
more of a Regional Shopping destination with a minor anchor but short of a major 
anchor– thus, tripling its size and adding a hospitality component (hotel) that will support 
the retail stores of this project and the El Dorado Hills west slope area in general.  This 
new construction will consist of approximately 80,000 square feet of leasable area - of 
which 74,000 square feet will be retail/commercial space within 8 buildings and 6,000 
square feet of office space within 1 building (See Site Plan and Exhibit of Dimensions 
attached). Further, as an integral component of this Lifestyle concept, we’ve integrated 
an approximate 63,000 square foot hotel that will feature 99 guest rooms, 2 small 
meeting rooms, a lobby area and other typical amenities featured in Boutique non-full 
service hotels. Currently, our Montano Development Group (Montano Hospitality, LLC) 
is a franchisee for Marriott Springhill Suites and this site has been approved to host this 
flag/brand from Marriott International. However other well-named hotel brands have 
expressed high interest in the site so the flag may change.  Also, as part of the Lifestyle 
experience, we’ve integrated an amphitheater to host occasional events for the pleasure 
of the El Dorado Hills community and other who are visiting the area and our 
commercial district. 

 

 



As shown in the site plan, the overall plaza was designed to provide as minimal impact 
as possible onto the residential neighbors to the rear on Monte Verde Street. All but 2 
buildings (4 & 5) are located away from the rear setback area of the plaza.  As in the 
existing Phase 1 development, most of the buildings are front loaded nearest Latrobe 
Road and the hotel was placed and angled (away) from the direction of the Monte 
Verde area houses to the east to provide minimal footprint to them but a larger footprint 
to the commercial areas and primary commute arterials.  

RETAIL: 

As shown on the site plan, Phase 2 will consist of eight (8) retail/commercial buildings 
as follows:  Bldg 1 - 8,400 sf, Bldg 2 – 6,000 sf, Bldg 3 – 3,200 sf, Bldg 4 – 6,200 sf, 
Bldg 5 – 6,000 sf, Bldg 6 – 11,000 sf, Bldg 7 – 3,200 sf, Bldg 8 – 30,000 sf. 

 All buildings may include retail Tenants typically seen at other upscale or lifestyle 
type retail venues such as the palladio/Folsom, Fountains/Roseville or the Pavilions on 
Roseville Parkway.  The commercial suite sizes will range from 1,000 square feet to a 
maximum 30,000 square feet. 

 Building 1 (located closest to the existing plaza to the east) will be primarily 
accessed from, and visible to the White Rock Road/Post Street entrance.  It is the retail 
building that connects the as-built phase 1 to the entrance of phase 2 at Post Street 
south of White Rock Road. This building will face 1010 & 1020 White Rock Road (the 
36 Handles Pub building and US Bank) however much of its parking area will be behind 
it in an area of the plaza where there is - lower overall visibility and increased area 
housing sensitivity to noise and lighting. 

 Building 2 lacks the most visibility of all buildings in the plaza and as such may 
be used as a destination for a specialized facility such as a dentist, light medical users 
(such as optometry or chiropractic), real estate office or mortgage office or other type of 
Tenant that does not demand high visibility that most retailers seek out. 

 Building 3 will have gorgeous views of the southern valley and overlook the 
amphitheater from the northside. Most likely it will host a restaurant operation and some 
typical retail shops. 

 Buildings 4 and 5 - Here, expect to see small demised retail units ranging from 
1,000 to 3,000 square feet.  Tenants will be a mix of specialty shops such as Noah’s 
Bagels, Anthropology, Icing on the cupcake, Cellular sales, sandwich shop, ladies 
clothing boutique, chiropractic/sports massage, pet store, Ice Cream shop, etc.  These 
buildings face the main entrance to their west and will host a large patio area for 
outdoor common area seating.     

 Building 6 (located next to, and overlooking the amphitheater) most likely will be 
at least ½ occupied by a sit-down restaurant or bistro of some sort. 



 Building 7 (located at the main entrance (Post Street & Latrobe Road) is slated 
for fast food (such as Chic-Fil-A or Starbucks) with a drive-through component.   

Building 8 (Facing Latrobe Road south of the Post Street main entrance) is the 
largest in the plaza at 30,000 square feet.  Here, you will see 1 or 2 tenants of typical 
commercial or farmer market type of configuration.  While grocers such as Raley’s, Bel 
Air, Safeway are all 60,000+ square feet, this 30,000 square foot building could hold 
nothing greater than a small Sprouts market, Trader Joes, possibly a small Whole foods 
(they are typically 40,000+ sf).  Other possible retailers for this building could be 
clothiers such as (TJ Maxx or Off 5th), home goods (such as Kirklands), specialized 
fitness facility, sporting goods, specialty hardware, or other general merchandise 
retailers.     

OFFICE: 

Building 9 – This will be a 6,000 sf Office building.  Uses may range from general office 
use to light medical.  Tenants may include architectural, engineering, financial, or real 
estate.  It is conceivable that it may include dental, family counseling, specialty medical 
(such as plastic surgery to private medical office). 

HOSPITALITY: 

Building 10 - is the Hotel which will host approximately 99 guest rooms, 2 ground level 
conference rooms (approximately 1,000 square feet each) and common amenities 
typical within a non-full service hotel.  Although there will be a small sundry sales area 
and minimal bar area, a restaurant will be non-existent other than the continental 
breakfast area typical of today’s boutique hotels such as the Holiday Inn located across 
the street in El Dorado Hills Town Center.  Due to the massive grade issues and ADA 
challenges at his site, the hotel building is to be trellised where the parking field on the 
East side of the building is at 2nd level of the hotel, while the West side of the building 
hosts the main entrance at the 1st level with the porte-cochere facing the main 
signalized entrance to the shopping center at Post Street and Latrobe Road.     

 The hotel brand will be of upscale nature such as Marriott Springhill Suites, Hilton 
Place or Home 2 concept, La Quinta or Choice Brand Hotels.       

AMPHITHEATRE 

Located near the center of the plaza is the Amphitheatre.  The venue was placed at this 
location due to the massive grades encountered within the hillside that favor the privacy 
of this area yet is centrally located within the plaza. It will be constructed and placed in a 
lowered grade configuration to minimize and contain loud audible noise levels from 
travelling into nearby neighborhoods. The stage area will be located approximately 15 
feet lower than the top of the viewing area to its south, and about 20 feet lower than the 
grade level of building 3 to its north. Walls will surround the stage on 3 sides, act as a 
sound barrier, and be constructed with versa-lock material and heavy landscaping 
which further dampens noise and adds to the ambiance. The viewing/sitting area facing 



the stage will be a combination concrete/grass “step down” area that gradually 
transitions to the lowered stage area. This design will be akin to a highly successful 
Amphitheatre in downtown Napa, California. Once we have final design specs of this 
area we will perform an acoustical analysis for your review.    

 Circulation, Parking, Lighting and Energy Efficiency: 

The newly completed Montano de El Dorado will encompass approximately 19 acres 
(including the existing Phase 1). The primary entrances will be (1) the existing 
signalized Post Street at White Rock Road, and (2) a new Post Street at Latrobe Road 
entrance.  The primary arterial that runs through the shopping center is Post Street, 
which will extend from the currently constructed (Post Street/White Rock Road) 
southward running through the plaza and terminating at a fully signalized Latrobe Road.  
This is the Montano de El Dorado Main Entrance.   

Secondary points of ingress/egress are the existing (right in/right out only) along White 
Rock Road, and another (Right in/Right out only) near the southern property line on 
Latrobe Road. All of these points of access and the signalized configuration are critical 
to the proper movement and successful future of this development project. 

All other vehicular and pedestrian paths of travel throughout the shopping center have 
been studied and addressed and are reflected in the submitted site plan. 

As the site plan shows, we have maintained parking requirements and are actually 
overparked.  Somewhere within the parking field, we plan to install several parking 
spaces that host electric vehicle recharging stations. 

To maintain conformance with the existing plaza, the balance of the masterplan will 
have similar “night sky friendly” parking lot lights and matching sconce building lights 
just as we have in the existing plaza.  The only exception is that the new lights will be 
LED graded (not incandescent).  At the time of construction and parking lot light 
installation, the existing plaza lights will also be converted from incandescent to the new 
LED. Further, we have initial plans to install solar arrays on the parapets of the new and 
existing buildings to assist in the power generation of the common areas (house panels) 
and vastly reduce our energy consumption. 

In summary, once completed Montano de El Dorado will be a destination Regional 
Shopping Center that will be a proud addition to this incredible El Dorado Hills 
community.  It will be a key element in the quest to keep our shoppers in El Dorado Hills 
instead of losing our tax dollars to Sacramento County just one exit away.  Once 
complete, Montano de El Dorado will be a place to relax, walk to restaurants, shop, find 
entertainment – and stay the night.  It is strategically connected to the Town Center 
area, the Imax and Century Theaters, Target and other areas where downtown El 
Dorado Hills will become defined enough to draw regional shoppers and travelers as a 
real alternative to Folsom’s Broadstone shopping area.  Its location at the corner of 



White Rock Road at Latrobe Road is the best and most logical location for a venue such 
as this and we are excited to finally move forward after years of planning.   

Montano de El Dorado Phase 1 proved to be a wonderful addition to this community, 
and where we do not wish to re-invent the wheel, we are seeking to make the existing 
plaza better with more choices for this region, and as the destination we had envisioned 
since the first phase was conceived in 2004. 

If you have any questions, please don’t hesitate to call Vinal Perkins at 916.284.2555 or 
Jill Todd at 916.425.5241. 

 
 
Vinal Perkins, CEO, LLC Managing Member 
 
Perkins Commercial Group, Inc. 
Montano de El Dorado, Phase 1 & 2 
EDH Pavilion Venture, LLC Managing Member 
EDH Hospitality, LLC Managing Member 
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